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You are not behind,

Web, App & Graphic Design

Websites, apps and visual identity that people
find easy to use. Based in London.

ALLAMYKHALSKAO0801@GMAIL.COM LONDON, UK




ALLA MYKHALSKA

ABOUT ME

Design that starts

with people

I’'m a graphic designer in my final year of a BA at the London College of
Contemporary Arts. Before design, | studied psychology and spent
years teaching IT to adults.

That background shapes everything | make. | notice where real users
get confused, and | design so they don’t: clear structure, calm colour
and words people actually understand.

STUDYING BACKGROUND LANGUAGES
BA Graphic Psychology & IT English &
Design, LCCA teaching Ukrainian
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ABOUT

WHAT I DO

01

Websites, end to end
Landing pages, business and charity sites, from design to launch

02 Appdesign
Mobile and web UI/UX, clickable and working prototypes
03 Brand identity & packaging
Logos, labels, brand kits
04 Campaigns & print
Posters, leaflets, presentations, Canva templates
05 Ukrainian & English
Design and localisation for both audiences
Figma Canva Adobe Creative Cloud HTML&CSS
Al tools
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ALLA MYKHALSKA

CONTENTS

Selected

work

Eight projects across digital products and
graphic design, from a live charity website to
packaging and editorial work.
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ALLA MYKHALSKA

SECTION ONE

Websites
& Apps

A live charity website, a product landing page and a
working web app, each designed around the people who
use it.
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With Open Hearts CIC

LUMA aroma diffuser

Al Made Simple

SECTION ONE
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ALLA MYKHALSKA

WEBSITE ¢ LIVE

With Open
Hearts CIC

A community interest company in Newham needed a
warm, trustworthy website where women and older
adults can find support, volunteers can get involved
and supporters can donate.

ROLE Co-founder - design & build

DONE Page structure, visual style, responsive
build, Stripe donations, enquiry form, legal
details

LIVE withopenhearts.org.uk
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01 - WEBSITES & APPS

' With Open Home  About WhatWeDo  Activities Volunteers Community Contact Donate ¥
“zz  Hearts CIC

COMMUNITY INTEREST COMPANY - NEWHAM, LONDON

Building Stronger
Communities With
Open Hearts

We support women and local communities through learning,

wellbeing, practical guidance and meaningful connection.

ABOUT UsS
it Hearts CIC i vt ey MR vk MR T, g Hearis CIC e B o o s M
Wele Iz, practical i st help Support " T e "
adults build digital confidence and sooess Confidenos building, employabilty skills

and practical guktance towards work and

ing
Digital confidence and Al Employment, skills and
{_f_J 2 o workshops Friandt s Stk development
b
. Br 1 stk y e AT P b
e it
Information and Signposting Women's Development Support for Mothers and : i
Clear nformation and referral o Personal development, leadership Caregivers
appropnate local services, charties and financial literacy ard entreprencurship Friandly spaces, usatul informaton and

community crganisatians. practical support for mothers ana

CATEgINVGTS

Information and signposting Women's development and Support for mothers and
Clear information. practicel guidance and leadership carogivers
T nomenind srrallhaiad acnd cccassscienitsr Tea nntioe referal to aperacriate local services Opporturétiac for woman to build Walcoming opportunities for mather
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ALLA MYKHALSKA 01 - WEBSITES & APPS

LANDING PAGE * UKRAINIAN

LUMA e ——

LUMA — Beuip, Wwo

naxHe CrnokKkoeM

A single-product landing page for a ceramic aroma
diffuser, written for a Ukrainian audience. The aim: a
calm, premium feel that still makes buying quick and

easy.
TYPE Demo template, not a live shop T
DONE Design and build, photo and video gallery,

colour and bundle choice, delivery and
payment blocks, mobile-friendly layout

LANGUAGE Ukrainian
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ALLA MYKHALSKA

WEB APP ¢ FINAL MAJOR PROJECT

Al Made
Simple

Many adults feel they are “behind” with Al. This calm,
task-first app helps them ask a good question in the
Al they already use, then check the answer before
actingonit.

— One decision per screen, plain English

— Large, highly legible type and adjustable text size

— Built-in safety check for health, money and scams

STATUS Working web prototype - BA Graphic

Design, LCCA
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Al Made Simple
You're not
behind.

Use Al calmly, one small step at a
time. We help you ask the right
question and check the answer,

Text size A A++
Get started

Al Made Simple

What do you need
today?

I need help now

A letter, a guestion, a plan. Step
by step.

Check an Al answer
Find out what to check before you
use it

My saved guestions
MNothing saved yet

Learn at my pace
Optional. Short lessons.

Your Al: ChatGPT | Change

a0 © 0

(1

01

< Back

Your question is
ready

Write a firm but polite email to
a company. It is about: my
energy bill went up and | want
to know why. Use simple, clear
words and keep it short. Leave
a space at the end for my
name.

Tip

Why this works: it says who it is
for, what it is about, and how the
answer should be.

- WEBSITES & APPS

Send to ChatGPT

[ Save for later

[

Don't rely on Al alone

Use the answer as a first idea
only. Check it with the official
source or a professional before
you act.

Why
« It is about health, money, the
law or official documents.

«» Itincludes dates, prices,
numbers or facts.

Where to check

» Health: the NHS website,
your GP, or call 111

« Money: your bank's own app
or website

« Law and official documents:
GOV.UK

* The company's or
organisation's own website

“his result is based on your answers. The
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ALLA MYKHALSKA SECTION TWO

Graphic

The Unseen Battle 10
Odesa Sea Lemonade 11

Campaigns, packaging, identity and editorial work, from
first sketch to finished mockup. Love Lines & Typo Magazine 12
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ALLA MYKHALSKA

CAMPAIGN ¢ BA DISSERTATION

One Clear
Step

Community notices often overwhelm the people they
are meant to help. | redesigned real local information
(events, contacts, classes) so each poster has one
clear message and one next step.

DONE Research, poster system, typography,
colour, mockups
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Green Street Library
Community Takeover

 Saturday 3 October, 10.395m to 4.30pm
SOy SOk K S ekt

Drop in. Free and apen to all.

COMMUNITY TAKEOVER

B 1It’s not you.
8| It’s the design.

CAMPAIGN MESSAGE

02 - GRAPHIC DESIGN

e =

+  No need to book

Free class

Chair-based
exercise class

For older adults, Gentle, safe movements 1o improve
yeur mobility, flexibility and contidenca.

When

1D=y], 16 45am to 11.45am
Starting 13 April

Where
Hamara Ghar, COmMMmunal aregy

412-422 Green Straer
Lencion E13 gyn

| Instructor

CLASS NOTICE
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ALLA MYKHALSKA

AWARENESS CAMPAIGN * CONCEPT

The Unseen
Battle

A campaign concept for Refuge, the domestic abuse
charity. It moves from a hand-drawn first sketch to a
poster series and a tote bag, built around one
message: there is a way out.

1. il. ii.

SKETCH POSTER SERIES MERCHANDISE
TYPE Student concept, not commissioned
DONE Sketching, poster series, merchandise
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A WAY QUT

02 -

THE UNSEEN
BATTLE

THERE IS
A WAY OUT

Refuge

BT pafOaTY RONEN
. 008 & PEN

GRAPHIC DESIGN

THE UNSEEN
BATTLE
BREAK THE SILENCE
FIND YOUR STRENGTH




ALLA MYKHALSKA

PACKAGING « CONCEPT

Odesa Sea

Lemonade

Label design for a lemonade inspired by the Odesa
seaside: sun, sea and a lighthouse on the horizon. A
range of three flavours, each with its own colour.

DONE Illustration, label layout, product range,
mockups
RANGE Three flavours, three colourways
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02 - GRAPHIC DESIGN

CONCEPT

Sun, sea and a lighthouse on
the horizon.
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ALLA MYKHALSKA 02 - GRAPHIC DESIGN

LOGO ¢ IDENTITY EDITORIAL » TYPOGRAPHY
Logo for an online education business with a warm, personal Cover for a magazine about typographic process, with a
tone: two lines joining into one heart. portrait built entirely from words.

love lines

INFOBUSINESS WITH LOVE

PORTFOLIO 2026 12



ALLA MYKHALSKA CONTACT

CONTACT

Let's work
together

WEB, APP &
GRAPHIC DESIGN

EMAIL allamykhalska0801@gmail.com
PHONE +44 7867 248268
BASED IN London, UK - working in English and Ukrainian
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